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their efficiency and therefore in their ratios of expense to profits. Each new enterprise in entering the competitive field assumes that it can obtain sufficient volume of business to keep expenses low enough to earn a profit from the established competitive margin. While many individuals would like to be middlemen for the sake of gaining profits, they are prevented from doing so because capital is lacking. The limiting factors so far as the number of middlemen entering business is concerned are (i) lack of capital, (2) lack of business ability, and (3) lack of business. When capable men propose a new company, then, capital is the first thing for them to acquire. (See Chapters IX, XII, and XIII.) To secure it necessitates the safeguards which have been set up by the incorporation and blue sky laws governing the raising of capital and the conduct of business ventures. In essence these laws provide that those who contribute their savings, in the form of capital for the use of business, shall have such control of the undertaking as will safeguard their investment and pay them profits obtained, as a reward for the important help which their capital provides.
In the private marketing agency, therefore, control of the business and ownership of the profits are vested in the owners of the capital required to finance the establishment of the enterprise. In other words, the purpose of the private agency is to utilize the constant public need for marketing services as a basis for earning money to be paid to those who have saved and invested a part of their income instead of spending it. It should be clearly realized that the profits of private marketing agencies are going to those who first saved and then invested their savings. That these concerns may be owned in part or wholly by consumers, or by farmers, or by middlemen, or by an indefinite number of each is unavoidable. In such cases profits are going to all classes of people in amounts proportionate to the quantity of savings invested.